
CLEANDRIVE webinar 

On Tuesday June 19, 2012 the first CLEANDRIVE webinar brought 
together 30 representatives from 9 European countries who 
exchanged thoughts about the prospects of “green” cars in Europe.  
The on-line discussion described the objectives of the 
CLEANDRIVE project, which primarily aims to encourage car 
dealers, rental & leasing companies and similar businesses 
promote environmental-friendly vehicles.  
As was explained by Mr. Jonas Lööf from the Energy Agency for 
Southeast Sweden (ESS, Sweden), the CLEANDRIVE initiative 
can thus cultivate the environment for the adoption of cleaner 
vehicles in the European market. If car dealers, salespeople and 
fleet operators became better educated about “green” motoring 
technologies, they would then work as ambassadors and 
recommend the most economical and energy-saving automobiles 
to consumers. 
On the other hand, if European citizens made informed choices 
and selected low-emission automobiles, the road for a greener 
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Europe would be much easier and manufacturers would be in a 
position to comply quicker to the strict European regulations on 
CO2 emissions.  
Another interesting presentation from Mr. Senan McGrath, Chief 
Technology Officer at ESB ecars, Ireland, described the high 
penetration rate of electric vehicles (EV’s) in Ireland. The 
speaker underlined the importance of state incentives in building 
a national infrastructure of chargers. He explained that this is the 
first step that must be completed before dealers can start selling 
EV’s. Thanks to the Irish government’s visionary electrification 
strategy, the build-up of a charging infrastructure now includes 
about 1.500 public chargers and another 2.000 home chargers. 
As a result, manufacturers were able to supply early electric 
automobiles in Ireland.  

The importance of model choice in reaching EU CO2-emission 
targets was the topic of the third presentation that was delivered 
during the webinar. Mr. Shariar Gorjifar from Koucky & Partners 
AB presented an analysis of the Swedish car market 
commissioned by the Swedish Transport Administration. The 
speaker presented a series of interesting findings that showed 
how clean are Europe’s best selling brands today and how much 
they actually deviate from the emission targets set by the 
European Commission. Mr. Gorjifar explained the positive effects 
of a shift to “greener” cars and concluded that the combination of 
technological improvements and changes to demand will 
accelerate the path towards lower emissions. 

The webinar turned out to be an excellent opportunity for 
exchanging experiences among the members of the 
CLEANDRIVE campaign. The first CLEANDRIVE teleconference 
meeting was stemmed with success and all national participants 
expressed their strong interest in continuing with more frequent 
and extensive webinars in the future.  

Auto Business Review was represented during the webinar by 
Mr. Savas Kalfas, Managing Director of Auto Business Review. 
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